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Type of Advertising that Most Influences US Adult
Online Buyers When Making an Online Purchase, by
Age and Region, February 2008 (% of respondents)

%

Afe 18-34 35-44 A45-54 554 Reglon Northeast MNorth South West
central

Custamer 18% 13% 1% g Custamer 11% 104 13% 17%

reviews on FEViEWs on

company Web company Web

site site

Promotional 13% 12% 12% 118 Promoticnal 13% 17% 1% Qo

2-Imails 2-rmails

Search engine 11% 14% 16% 10% Search engine 10% 8% 14% 15%

results pages results pages

Ads on your most &% &% 12% 9% Ads on your most &% ¥ 8% %

visitad/favarite Visitedfavonte

Wieh site Weh site

Third party 1% % 1% Third party - - 2% 1%

feedhack sites foedback sites

ads within socisl T, 1% 1% Az within social 1% . 1% 1%

natwork sites network sites

Blog postings 1% % Blog postings 2% - - 1%
MNate =958

Source; DoubleClick Performics conductad by Opirion Resaarch
Covparation, "Green Marketing Study,* provided to eMarketer, April 7, 2008

093978 e eMarketer com
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EULECT ASELDO WIS i S e L T Adassmreants

ASRI00 Whitepaper from Smithers Chulity Assessments

Smithers Quality Assessments

A Smihers Group Campany

Ul oneng traieing
-

Find 2 quakty conmibant

i vou Tecerve this nevwsletier
from b febend or colleagns?

Coapmicate o quakty concern Diear kisty,

Thaek you for requesting the wikepaper difed “Asrospace Requiremenis
— Differences between 150 S001: 3000 and ASP1M0B.” You can
dowaboad the wittepaper by chelng here

As you prepane o be certifed o the Qualicy Mamagement Sysiem which
meets the AS100 requirements, vou will need to slect a 12 gistrar b
perfonm your andt. Sesthers Chuakty Assecuments has over 13 years of
experience in the practice of Quality Management. Please consider
Senithers Qabty Assecanenls is YO TSRS

Senerely,

Jobn Sediak
Smithers Chuakity A ssewments

Voo feCeived this messaps Tosise Yol a0t 3 CUSIOMET OF & valusd paniet of Faihers Qubing Arsements. Chiok hepe
2

Uubrcribs
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"'1' Tan lima Cnbra  Whibahet A

[ MerketingSherpa EmailSherpa Changs Yo Emsl oot B

MEW! Laboratory | August 15, 2007
Results from 24

Online Marketing + CA5% Study: Emil vs Postal Mail Test: How One
Tests

Organization Lifted ROT 30%

SLMMERY! Mot avary fndrataar uses amal [along o & part of
their markating mix), but it a tactic worth testing - espacially
with fsing printing and mailng costs, not to mantion lagaing
FUSROrGE Fatus.

Saw b o organization pttad & sarks of emals agairst thei
ititial diract mai package and tripked tha numbar of donors and
wiakars for thar anraal Tundraser. Leing amal, they sgnad up
thiraa ties & many participants and incressad ROD 0%,
ChCk £ confinug

VP accass untl Augast Tind)

MarkatingFxperiments
Lad te=st rexutts & More Recent MarketingSherpa Headlines:
Hw-tﬂ wl“’l‘ 1 - e ol 1L s - - -~ ~ L1 = e Pl
From: Ladies Who Launch [info @ladieswholaunch. com] Sent: Mon '3/15/2008 10:55 AM
o PR ':I:":";h To: krigtyamy @onmarksolutions.com
shithing o

Subject: Inspiration and advice
o 'Wab gita dagign

amal tests Quick

+ &'H ard

Bite-size
multivanate sl

Inspiration

Practical advice
Secrets of launching

From superstar entrepreneurs

SIGN UP FOR THE NEW LADIES WHO LAUNCH DAILY LAUNCHTIPS
NEWSLETTER. CLICK HERE.
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From:  MarketingSherpa [reply@reply. marketingsherpa, com)

To: kriskylamy@yahoo,cam
i
i}@ject: [Emailsherpa] Email vs Postal Mail: Test Resulks

From: kodakgallery . com [Membership@smile, kodakgallery . com]

To Krisky
o
Subject:  what will vou do with your summer pics? See inside.

From:  Larry Chase's Web Digest For Marketers [larrychase@wdtm, komunik, biz]

To kristylamy 3@yahoo, com
e
Subject:  Best Thought Leaderépip Marketing Examples, Tools & Resources

From:

To:
Cece
Subject:

Infiniti of Bedford Sent: Tue 9/23/2008 12:19 AM
[infinitibedfordnews @penskeautomotive. com]

kristylamy @yahoo.com

Infiniti of Bedford Mews & Specials

2008 COSE Small Business Conference Workshop
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MarketingSherpa

[Sherpa B-to-C] Lift Average Order Yalue 61% - Case Stody

Marketingsherpa

[Sherpa B-to-B] Add Videao ko Recruit Star Talenk

MarketingSherpa

[ContentBiz] How Hearst ddded Online Games ko Grow Subs, Drive Traffic

Marketingsherpa

[Sherpa B-to-C] Convert Online Leads to In-Store Buyers

Marketingsherpa

[Emailsherpa] Single Email Leads to Best Produck Launch Ever

MarketingSherpa

[ContentBiz] Conkent Sharing Lifts Subs 40%:

Marketingsherpa

[Emailsherpa] Email vs Postal Mail;

From: Quicken Loans Arena [theginsider @thegarena. net] Sent:

To: kristylamy@yahoo.com
Cc
Subject:  Get Pumped: Password for Cavaliers Pre-sale

Tue 3/23/2008 10:00 AM
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Tue 9/18/200... 9k
| (= Digestive &... Did Digestive Advantage wark? Tue 9/18/200... &k

Last Chance to Save on Mailir]]g Services
AFHourPrint.com [marketing@<dEhourprint.com)

n Click here bo dowr|  Frees Sera Traciog Pact [merak xir ] tark - PHBIZE
> @ pictures in this me 1 Vvt St 8
s

" To: kristyamy@or  coppen Eers 0 0 Fuss BBt i e el

=| Highe-cho: rarm i3 oosvnicadi poimw. [a raip proied yoae ﬂ Ay
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D Ta Irvnyiperrisyahaon. com
x

2| Fighichok hamio dowr] Sy o Wding Bard Fres swopng offers onbds g, toys, 2B and mos

ot Fewd s e
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orklift Free Realty Check 3/21..Ledrn more 5 [ [ [ v [ 7
Lagry Tyler [info@ktecine. com) or =

J Fghi-cick bae o downiasd prisss [ ohaelp potec! pos ey
Duikimd: porsvrd o slndrad dosoriies] of bhis ok e faom Bes Inteaesd

YouXorwarded this message on 3713/2007 2:27 PM, L T E—— e

To:  kristyamy@onmarksolukions, com

X

Learn about Fnrkhﬂ Free - “What does Lean have to l.'.|l'_'l Wlth it?" - Free Webcast March 21, 2007, 3
A FREE mclmm MMMNMMWMWM '
4ok Rty T TS oot
Forklift Fme Rea]rty Check; “What Does Lean — ——

e e Fe» wAT L oo oy
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